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European Tour Destinations Website

Venue Benefits

www.europeantourproperties.com

* Featured section to highlight venues on a rotation

* Focused news and offer section

* Bespoke venue page with venue details

* Social media features with live update and links to specific venue websites

* Venue icons with bespoke icons
e.g. nearest airport

 Direct links to venues website

* Greater venue imagery
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European Tour Destinations Website

Referrals and Traffic Sources

%%
84 O of all European Tour Properties website traffic is

direct from the European Tour website properties link on their

home page. www.europeantour.com Destinations
Our top five website referrals per month 1 1 O OOO

/
1. www.eu ropea ntour.com Approx. website pageviews

per calendar year

2. www.google.com (direct search)

? PGA Catalunya Resort > ‘ Le Golf National
> BARCELONA - SPAIN PARIS, FRANCE

3. facebook.com/

europeantouretd(embed link)
o)
4. europeantour.com/emailcentre (email 21 /O

COmpGig ns) Of monthly website users P ™

are from European Tour
Email Campaigns.

5. www.golfempire.co.uk

* Pageview definition: a single user visiting
www.europeantourdestinations.com


http://www.europeantour.com/

European Tour Destinations Website
Website User Demographics
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AGE OF EUROPEAN TOUR PROPERTIES WEBSITE USERS
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Gender of site users

16.27%

of site users
are Female

83.73
%

of site users
are Male
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United USA Italy
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European Tour Destinations Website

Website User Behaviours and Interests Ve . N
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all vodafone UK & 15:28 @ 3 68% @0 )4
& europeantourproperties.com

Top five Interests of site users

Banking and Finance/Avid Investors

5 [

Sports & Fitness/Sports Fans

%
R

Sports & Fitness/Health An integral part of the

European Tour

. The European Tour has the clear
TI’CIV6| /Tere| HOl IdCIyS objective of establishing European Tour
Properties as the world’s premier golf
and real estate brand. An impressive
history of expansion now sees The
European Tour active today in all parts

Lifestyles & Hobbies /Business Professionals o6 sha winrid_rasnane inie £mr e 00
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8 . 2 /O of users are new visitors to the website



